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ABSTRACT

Mobile banking has been in existence for more thaecade. M- Banking was started in India by thg e&SMS
banking in the year 2002. With the technologicalaattement and the increased users of smart phooigileybanking app
facilitates the customer to perform most of theinking activities through their smart phone witheigiting to banks. The
main objective of this research work is to asskesctistomers’ perception on mobile banking servitae result shows that
customers are satisfied with the mobile bankingiser It is found that there are customers who douse mobile banking
services because of the security issues, diffioulse smart phones for mobile banking, lack ofAkedge on M — Banking,
fear of fraudulent activities, poor app design aredwork problem. Banks have to educate their custsmboutM-banking

and needless to say the technological revolutionlevplay a major role in the days to come.
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